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Who Are We 

ÅThe first social business in Switzerland registered as a 
company (not an NGO, an association or a foundation) with 
the sole objective to solve social problems through financially 
sustainable models namely social business. 

 

ÅWe follow the principles of Nobel Peace Laureate, economist 
and pioneer of microcredit in the world,  Professor 
Muhammad Yunus. Prof. Yunus is Chairman of our Advisory 
Board and officially signed a partnership with SBE. 
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Our Challenges 

ÅLƴǘǊƻŘǳŎŜ ŀ ƳƻǊŜ ƘǳƳŀƴŜ ǘȅǇŜ ƻŦ ŎŀǇƛǘŀƭƛǎƳΣ ŀ άǎŜƭŦƭŜǎǎ 
ŎŀǇƛǘŀƭƛǎƳΣέ based on solving social problems and not on 
personal profit.  

 

ÅDevelop and foster an inclusive economic growth with the 
main goal to ŀŘŘǊŜǎǎ ǘƘŜ ǇƭŀƴŜǘΩǎ Ƴƻǎǘ ǳǊƎŜƴǘ ƴŜŜŘǎ.  

 

ÅPoverty Eradication: main objective of our mission. We want  
ALL human beings to live a dignified life, receive proper 
education and healthcare in order to develop their full 
potential.   
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Our Priority Goals 
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SOCIAL BUSINESS EARTH - ACTIVITIES 

ω Increase knowledge on Social 
Business in the music industry, 
and other artistic and cultural 
contexts 

ω/ǊŜŀǘŜ ŀƴ ά!Ǌǘǎ ŦƻǊ {ƻŎƛŀƭ 
.ǳǎƛƴŜǎǎ CǳƴŘέ 

ωInvolve artists in SB 

 

ωIdentify social problems 

ωFind solution through research 

ωContact social entrepreneurs, 
non-profit organizations, and 
experts in the field to start a 
collaboration 

ωAccess funds and implement 
solution 

ωCollaborate with universities to 
integrate social business into 
teaching, research projects, case 
studies, and practice 

ωOrganize conferences and 
workshops  

ωEstablish Social Business Clubs  

ω SB Competitions 

ω SB Field Trips in Bangladesh 

 

ωProvide consulting  to 
companies, NGOs and 
governments that wish to use 
part of their funds to create a 
sustainable SB 

ωCreate SB Funds 
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What is Social Business? 
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{ƻŎƛŀƭ .ǳǎƛƴŜǎǎ ƛǎΧ 
according to Prof. Muhammad Yunus 

 

Å A non-loss, non-dividend company that is created to address and solve a 
social problem (e.g. healthcare, education, poverty, environment or 
climate urgency) 

 

Å In a social business, the investors can gradually recoup the money 
invested, but cannot take any dividend beyond that point.  The purpose of 
the investment is purely to achieve one or more social objectives through 
the operation of the company. No personal gain is desired by the 
investors.   

 

Å The company must cover all costs and be self-sustainable, while achieving 
the social objective. 

 

Å All profits are reinvested in the company to expand its outreach and 
achieve the social objective. 
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Social Business  
type I 

 
 

Types of Social Business 

 
Social Business  

type II 
 

ω The product has a social impact itself. By buying and using it, it will have a 
direct benefit on people. 
Å Once investors have recovered their initial investment, surplus is 
reinvested to finance the growth of the business (therefore to expand the 
benefits it provides to society) e.g. Grameen Danone, Grameen Veolia, 
Grameen Adidas etc. 

ω The product does not have a direct benefit itself but the company 
is owned by the poor or disadvantated  people 
ω Social objective is reached through ownership (e.g.  Grameen-
Otto/shareholder structure of Grameen Bank) 
ωOnce investors have recovered initial investment, surplus will be 
distributed to the poor through a structure of ownership or through 
a specially created trust to deliver benefits to the poor 

Note: Grameen Bank is at the same time a SB 
type I and II, as it provides a service with a 
direct social impact from which poor people 
would otherwise be excluded ςi.e. 
microcredit- and it is owned by the poor. 8 



 Grameen Danone Foods Ltd. 

                        Type I 
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What is Grameen Danone Social Business 

 
 

The birth of the project 

Franck Riboud, CEO of the Group Danone, and 
Professor Muhammad Yunus met in October 
2005 and decided to establish a partnership in 
Bangladesh to fight ŎƘƛƭŘǊŜƴΩǎ ƳŀƭƴǳǘǊƛǘƛƻƴ 
together. 
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               The solution 
 
 A yogurt fortified with micronutrients, 
produced in a factory in Bangladesh, sold at a 
very low price for the poor children, .6 Euro 
cents. If children eat two cups of this yogurt 
per week for about 7-8 months they grow 
healthy. 

 

The social problem 
 

One child out of 2 is suffering from 
malnutrition in Bangladesh 
 
Lack in micronutrients can impare mental 
development, alter the immune system, 
cause eyes problem, and slow learning  

Video on Grameen Danone: http://youtu.be/M_xlYHm_BEs 

http://i254.photobucket.com/albums/hh106/xiphar/heartATTACK/shokti_doi.jpg


Grameen Bank 
The Mother of Microcredit and Social Business 

Type I & II 
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ΧǎƛƴŎŜ ƛǘǎ ŦƻǳƴŘƛƴƎ ƛƴ мфуо ƛǘ Ƙŀǎ ƭƻŀƴŜŘ 
over USD 8.7 billion ςsome in portions of 

as little as USD 5 
 

Χƛǘ Ƙŀǎ у Ƴƛƭƭƛƻƴ ŎƭƛŜƴǘǎΣ фт҈ ǿƻƳŜƴ 
who are also owners of the bank 

 
ΧƻǇŜǊŀǘƛƴƎ ƛƴ нΣрлл ōǊŀƴŎƘŜǎ ƛƴ ƻǾŜǊ 

83,400 villages 
 

Χфс҈ ƭƻŀƴ ǊŜŎƻǾŜǊȅ ǊŀǘŜ 
 

Χфф҈ ƭƛǘŜǊŀŎȅ ǊŀǘŜ ƛƴ ǎŜŎƻƴŘ ƎŜƴŜǊŀǘƛƻƴ 
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Grameen Bank 
impacts 40 M lives in Bangladesh alone 
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