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Who Are We

A The first social business in Switzerlanegistered as a
company(not an NGO,anassociation ora foundation) with
the sole objectiveto solve social problemghrough financially
sustainable models name$pcial business

A We follow theprinciplesof Nobel Peace Laureateconomist
andpioneerof microcredit in the world, Professor
Muhammad YunusProf. Yunus i€hairmanof our Advisory
Boardand officially signed a partnership with S
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Capitalism

Our Challenges \I/ e

Business Business

ALYGNRRdzOS | Y2NB KdzYlIyS (eéLJ
O LJA ( bdsed @nysaléing social problems and not on
personal profit.

A Develop and foster aimclusive economic growthwvith the
maingoaltd RRNKXaa O0KS L FySiQa Y

A Poverty Eradicationmain objective of oumission We want
ALLhuman beings to live dignified life, receive proper
educationandhealthcarein order todevelop their full
potential.
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i Social Business Earth

Our Priority Goals

Achievement of
UN Millennium
Development
Goals

Access to
Education




oLCollaborate with universities tD
integrate social business into
teaching, research projects, case
studies, and practice

wOrganize conferences and
workshops

oEstablish Social Business Clubs
wSB Competitions
wSB Field Trips in Bangladesh

(ooProvide consulting to
companies, NGOs and
governments that wish to use
part of their funds to create a
sustainable SB

wCreate SB Funds

SOCIAL BUSINIESS EARCHIVITIES

- Companies, Educate & J
NGOs, Interact
Governments Academia

~ Creation of A & )
Social Culture

Businesses wincrease knowledge on Social
Business in the music industry,
and other artistic and cultural
contexts

wddentify social problems

«Find solution through research

wContact social entrepreneurs, o NBFGS Fy a! NI
non-profit organizations, and .dzaAySaa CdzyRé¢
experts in the field to start a winvolve artists in SB
collaboration

wAccess funds and implement

\solution
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What is Social Business?

il Social Business Earth




RaL {[20A1f . dzaAySaa A
@ according to Prof. Muhammadunus

A A nonoss, nondividend companythat is created to address arsblve a
social problem(e.g. healthcare, education, poverty, environment or
climate urgency)

A In a social business, tlimvestors can gradually recoup the money
Invested but cannot take any dividend beyond that pointThe purpose of
the investment is purely to achieve one or more social objectives through
the operation of the companylo personal gain is desired by the
Investors.

A The companynust cover all costsind beself-sustainable while achieving
the social objective

A All profits are reinvested in the companp expand its outreach and
achieve the social objective.
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Types of Social Business

wThe product has aocial impacttself. By buyin@nd usingt, it will have a
direct benefit onpeople.

AOnce investors have recovered their initial investment, surplus is
reinvested to finance the growth of the business (therefore to expand the
benefits it provides to society) e.g. Grameen Danone, Grameen Veolia,
Grameen Adidas etc.

wThe product does not have a direct bendéfself but the company

Is owned by the poor or disadvantated people

wSocial objective is reached through ownership (e.g. Grameen
Otto/shareholder structure of Grameen Bank)

«Once investors have recovered initial investment, surplus will be
distributed to the poor through a structure of ownership or through
a specially created trust to deliver benefits to the poor

Note: GrameerBank is at the same time a S
type | and Il, as it providessarvice witha
direct social impact from which poor people
Social Business Farth | would otherwisebe excludedi.e.
microcredit and it is owned by the pogt.
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Grameen Danone Foods Ltd.
Type |




What is Grameen Danone Social Business

The birth of the project The social problem

Franck Riboud, CEO of the Group_Danone, and One child out of 2 is suffering from
Professor Muhammad Yunus met in October malnutrition in Bangladesh
2005 and decided to establish a partnership in

Bangladeshto figfd KA f RNBy Qa Y I f y dzGaqinimicpogutrients can impare mental
together. S development, alter the immune system,
' cause eyes problem, and slow learning

The solution

B ?j\p) A yogurt fortified with micronutrients,

> el K produced in a factory in Bangladesh, sold a
alae - -~ very low price for the poor children, .6 Euro
cents. If children eat two cups of this yogurt

per week for about 8 months they grow
healthy.



http://i254.photobucket.com/albums/hh106/xiphar/heartATTACK/shokti_doi.jpg

GrameerBank
The Mother of Microcredit and Socialsiness
ype | & |
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GrameenBank
impacts40 M lives irBangladesh alone

y XaAyOS AGa F2dzyRAy3d Ay wmopyo Al K
> over USD 8.7 billiogsome in portions of
as little as USD 5

XAO KlFa y YAtEA2Yy OftASylasz ot
who are also owners of the bank

X2LISNF GAY 3 AY HZIp ppacoses
83,400 villages LN

Xtesz 2y NBEOZ2 QW
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